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ARCHITECTURE
& CIVIL GROUP

AMITISS

® +98 21 96621490-9

@ www.amitiss.com

info@amitiss.com

amitissdesigngroup




WHO WE ARE!

We live in a global community. We
are all connected, from economics
to health and the environment.
The goal of most people is to make
the world a better, safer and more
reliable place. We are on a mission
to inspire people and to create
what they need. At Amitiss, our
creative experts use scientific
tools to help you find the solution to
complete your project and finalize
it successfully. The solutions can
be digital products, services,
environmental designs and
platforms

We Create
Connection
Between
People &
Brands

Increasing the value of your company is our specialty.

We've been fortunate enough to work
with some incredible brands
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What we
Do!

We create identities for all people, no matter where or what they
are. Our flagship will always focus on human, social, economic
and environmental issues. In Amitss, our goal is to raise the level
of culture in every community. We raise the level of knowledge
and awareness in communities by preserving and nurturing
human capital and investing in education and services

BRAND
SHOP

By using a wide range of high-quality
materials and subcontractors, we
are able to meet all design needs.
From our point of view, branding is a
long-term cooperation, and that is
why we do our best to achieve the
best quality in all projects. We
strongly believe that your brand shop
or showroom is your identity, and that
is the main reason why we strive to
carry out our projects according to
your specific needs and
characterestics.

our
Branding
Package
Includes:

O Consolation for in budget proposals
O 3D Design and Executive CAD plans
(O Alkinclusive fixed price

O Complete A-to-Z project execution

O Quality control



DESIGN
PROCESS

To create value

Our design experience covers a
wide range of organizations,
providing creative solutions for
every aspect of their work. We
create distinctive and meaningful
designs, products and services for
a user through empathy and an
excellent understanding of the
customer and the market. In
addition, our team provides high
quality products through
innovation, sustainability and cost
effectiveness. Amitiss creates a
unique experience for businesses
by adding value to them.

7 " Define

Stage 1
| DEFINE | ! Creating a strategy, getting a complete and clear
The Project Brisf g vision and aligning with the project process.
7

- —F - Brand Strategy

{ y { | - CX Strategy

\ i A / - Front End Innovation
- Design Strategy

Design

Designing solutions based on brand identity and
strategy through the Organizations’ needs.

- Booth Exhibition Design
- Interior Design

- Brand shop

- Advertisement

- Design & Construction of Buildings
- Product Stands

Develop

Revive ideas for customers.

- Engineering
- Piloting
- Operationalizing

CONSTRUCTION
PROCESS

Our team is able to make your brand
and communication stand out with
effective and efficient
implementation. Amitiss creates a
meaningful experience over time by
intersecting a company's brand,
target user and organization.

If you can dream it, we can build it!
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DESIGN SOLUTION BASED ON
BRAND IDENTITY

Lines can be used to emphasize, setting particular information off in a busy
composition and drawing the eye to a particular area. They can be formed into
shapes or frames (more on both of those a bit further down). The eye will also see
lines in other places—think buildings, branches of a tree, a horizon, or a set of
train tracks—that offer a naturaledge or borders.

_VIRA DIESEL

AUTO EXPO
INTERNATIONAL
EXHIBITION
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BRAND SHOP
KISH 1396

Design for what
you wantin life

While you can talk about
emphasizing one thing or
another, the element of
emphasis has more to do with
an object, color or style
dominating another for a
heightened sense of contrast.
Contrast is intriguing, and it
creates afocal point.
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Beautifully
planned,
wonderfully
completed

Creating the antithesis of excess by
avoiding decoration. Instead, the
designer focused on space and light to
achieve timelessly simple and elegant
spaces.

@La
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Art and designing are a process of
choice, selection, organization,
arrangement and equalization of
items with each other and the
upkeep of this with two aims — “order
and beauty”. “Order” is that which
denotes organization and set-up in
structure. “Beauty” shows the
character through the interpretation
ofartand idea by the individual.

| DESIGNED FOR THE ULTIMATE J :

muLTI V.5 |

LG

IRAN IHE EXPO
INTERNATIONAL
EXHIBITION
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WE ARE COMMITED
TO IMPROVING THE
WAY WE BULD AND
OPERATE.

By using negative space which
could be considered as the blank
spots in your space where there’s
no design; meaning no art, no
furniture, no stuff in general, you
can create breathing space, where
activity and stimulation stop, and
gives you a chance to take stock
and regain balance

Information

PAKS
BRAND SHOPE DESIGN

FACTORY
PAKSHOOMA | stiow ROOM

15 QOM 1399
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BRAND SHOP

SNOWA | JANAT ABAD
TEHRAN 1398
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Harmony is “The main goal of design,”
according to Alex White, author of “The
Elements of Design.” So, you know it
must be important. Harmony is what you
get when all the pieces work together.
Nothing should be superfluous. Great
design is just enough and never too
much. Make sure all the details accord
with one another before you consider the
project complete

@ snowa

BRAND SHOPE DESIGN

18
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Corporate with us
to build your
business dreams

Architecture never derived its force from stability of
culture, but rather from the expression of those moments
when that sense of stability slipped.
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XVISION 4K UHD TV
Infinite Quality, Slim Design

It is important to emphasize that
interior design is a specialized
branch of architecture or
environmental design; it is equally
important to keep in mind that no
specialized branch in any field would
be very meaningful if practiced out of
context.
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Let the design
speak

B a U me n Sloor Standing Air Copditioner H i Sense i I ' Balance is fundamental in interior

S S -, Ecfoy Life wiih Hisassi ' decoration. In an interior, balance
B % E7fclency cnd SN “cvins FPaies iTcw L i must be attained in colour, texture,
. \

light, as well as weight, pattern and
furniture arrangement. Balance is the
composure or equilibrium of forces. In
furnishing a room, it can be achieved
by the arrangement of windows, doors
and other details around a visual
center. Other factors are relationship
of larger pieces to one another, and to
the background features of the room,
the distribution of light and dark colors
and careful selection of textures.

Hisense

HISENSE | HOMETECH 1400
BAUMEN | ISFAHAN EXHIBITION




L | INTERIOR
DESIGN

[Pieain

| y ‘. A Harmony is “The main goal of design,”
\\ " 4 A according to Alex White, author of “The
SNAV AR : 5 Elements of Design.” So, you know it
£\ A must be important. Harmony is what you
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much. Make sure all the details accord
with one another before you consider the --""—,,. g
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INTERIOR DESIGN

MAMMUT | ARGENTINA SQ.
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SUCCESS IS BEST
WHEN ITS SHARED !

—————————

—.——_-"'h

INTERIOR DESIGN
SNAPP | ZAFERANIYEH
TEHRAN 1402

Architecting the
luxury with comfort.

Repetition is closely related to rhythm, for its use may
result in rhythm. Repetition is necessary in producing
beauty and it is the simplest way of achieving order. A
theme or certain colours should be repeated in a room or
interior for the purpose of making a composition. Lines,
shapes used in any room should be harmonious and
repeated for the sake of unity.

Snapp/!
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Creating spaces
thatinspire people

Colour is a science all on its own, and is
another extremely important element
that interior designers master. It has the
ability to create mood, define unity and
alter the perception of how large or small
aspaceis.

BE SELECTIVE
SOMETIMES
PEACE IS

ER THAN
I EEHG RIGHT

THINK ABOUT \T '
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GITYPASAND

BRAND SHOP
AMOL 1399

We craft spaces
that are smarter,
more sustainable,
and more usable.

The foundation of an interior, spaceis a
fundamental concept to understand,
ensuring you're best equipped to take
advantage of what is available to you.
The available ‘space’ usually can’t be
easily changed (though sometimes a
designer may have the luxury of doing
s0), so you need to work with what you
have within the physical boundaries of
the room.

o (S8 Mooy S
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If youcandreamit,
we can architect it

When thinking about interior design,

BEGINNING — words like creativity and flair

Comasing and iocommunications s | = immediately spring to mind — but many

Tt e, type of computer Sy - ‘ . would be surprised to find there is a

fila opanad by most lext software - H 1

Text string, a sequence of -4 -

o A ! degree of science involved.
Text message, a short electronic

message desipred fo scmmonication : Professional interior designers will

Between mobile phone users
Text (Chrome app), a text editor

far ths Gaogis Chroms wob browssr i ; usually follow a set of informal “rules”,

I 33 ' ' based on specific interior design
principles and elements. These interior
design elements include space, line,
forms, light, colour, texture and pattern;
and keeping them balanced is the key
to creating an aesthetically pleasing
interior.

INTERIOR OFFICE e = -, . i 7 :' 3 g . ~ e Ty _ The warmth of life
SHOW ROOM E = ; 3
TEHRAN 1400
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We create places
thatdeserve to
your business

Frames organize information and
create hierarchy for the eye and
highlight the most important
information for the viewer. They can be
pretty and decorative or basic and
utilitarian. Frames also help define
shapes in the blank space of a design.
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MIDEX1400
INTERNATIONAL
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HAMEX1400
YAKHSARAN | INTERNATIONAL
E X HIBEFION

Our missionis
your satisfaction

Form is the shape of the room, as well
as any objects within the room. In other
words, it relates to the physical form of
anything that is three dimensional.




We create spaces
without limits.

Natural or man-made light is a critical
aspect of any space. Without it, all of
the other elements would not be able to
shine to their full potential. Light can be
broken into the categories of task
lighting defined purpose), accent
lighting (emphasising objects) and
mood lighting (adding

ambience).

QDO

CONFECTIONERY EXPO T _ Mﬂltlcafe

INTERNATIONAL
EXHIBITION

MULTI CAFE
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IRAN HE EXPO
PAKSHOMA | INTERNATIONAL
EXHIBITION
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Beauty liesin
simplicity

Every interior or room should, if
possible have a dominating colour, idea
or form. A center of interest — this
principle is known as Emphasis.
Direction the eye travels and dwells as
it first sees the room. This can be
affected by elements and principles
including visual weight, color, proximity,
line, and layout of the space.
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We create places
thatdeserve to
your business

Frames organize information and
create hierarchy for the eye and
highlight the most important
information for the viewer. They can be
pretty and decorative or basic and
utilitarian. Frames also help define
shapes in the blank space of a design.

HOME APPLIANCES
INTERNATIONAL
EXHIBITION 44
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Creating spaces
thatinspire people

Colour is a science all on its own, and is
another extremely important element
that interior designers master. It has the
ability to create mood, define unity and
alter the perception of how large or small
aspaceis.
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